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1. Important Information For Noobs

Before providing you with this important information, here is what a Noob means. It simply means Newbie — which is a slang
term for a newcomer to an Internet activity. Every one of us has been a Noob at some point in fime, but once armed with the
necessary start up information you can then gain access to the amazing world of the Internet.

There is an increasing need for businesses to be operational online, and the majority of people who are in need of a website
are business savvy, not technology experts. As a business owner your main priority is running a successful enterprise, not studying
how to design a website.

So here are a few simple steps and tips to help you to understand what is involved in developing an effective website.

Websites are often overlooked as they become too complicated for the business owner to develop. However, websites can be
the most effective medium to market your business in this technology booming age.

Here are the three major components that make up a website —

1) Domain Name
2) Web Design
3) Web Hosting

1) To get the ball rolling, you initially need a domain name. This basically means you need an address for your website. Your
domain name should be the name of your business or the first verbal phrase people will know your business by.
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2) The next essential step is hiring a web designer. Although there are programs which enable you to build a website, by hiring
an actual web designer, you will be able to develop an excellent site to a professional standard. The web design company will
also inform you of other programs which will take your website to a new level and get you ahead of your competitors.

3) You also need a host. Web host companies provide you with space on their server for use by clients and also provide Internet
connectivity for you. What is Web Hosting? Here's an example: you rent an office space or factory to place your business in.
This is like hosting. You host (or rent) a space on the Internet and that's where your website lives.

And here are a few ftips which will help your website succeed:

1. Clearly define your audience.

2. Clearly define the purpose of your website.

3. Create relevant content that is both people friendly and search engine friendly.

4. Point people where you want them to go by having stand out pages.

5. Provide an offer where, when consumers fill in their details, they are offered something free.

6. Have contact details on every page.

By using these fips, and by hiring a web designer, it will enable your business to be present on the web. Web designers can also
help you get on the major search engines so that your website can become your most effective marketing tool, ultimately
ensuring your online business success.
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2. Is Your Website Judgement Proof? You Be The Judge!

Here comes the judge. Here comes the judge. And who is the judge?
Your potential client that is eyeing up your business online.

So the question is: How does my website size up in the eyes of potential clients? You may not be able to judge a book by its
cover but you can sure judge a business by its website.

Take this quick quiz and you be the judge before others pass up their judgement and find your website wanting — and do
business with the other guy who has judged his website.

Here are 10 quick questions you need to ask yourself when you look at your website that is currently representing your business.

1. Do | have a professional logo?

There are so many small business owners who are not willing to spend what is required to get a first class logo made. But
when you stop and think a moment. How much is the McDonald’s golden arches really worth in dollar value? That puts it in
its right perspective doesn’t it? Branding online is vital and great branding essential. Keep it simple, but make it professional.

2. Do | present professionally online?

Does your website represent the professionalism that you show in the services you provide or the products that you supply?
If it doesn’t, and you are afraid to point people to your website because it reflects poorly on you, then you need to invest
in a redesign now. The website is your online shopfront. What potential client’s see in your website design is what potential
clients think about your business.
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3. Do | have a simple layout?

Don’'t make your website too complex. Your website needs to be unique. Your website must load fast. Your website
navigation must be user friendly. Your message must be clearly communicated. The website must mirror your business, and
the technology used must meet your business needs. Include a sitemap on your website as well.

4. Do | have great content?

If you are not a writer then hire a copywriter. But whatever you do, make sure that you supply good, clear, and simple to
read content that answers the questions that your potential clients are going to have. Include an FAQ page on your website
so that you can get most of the potential client’s questions out of the road before they make contact with you. Make sure
that you have a content management system for your website so that you can readily update this page on a regular basis.

5. Do | tell my story?

People love to hear your story. So share it freely. Your About Us page or your Company History page or your Client Testimonials
page tell the story of what it is like to do business with you and adds credibility to your branded image.

6. Do | have arange of ways that | can be contacted?

Provide an online form. Provide a telephone number. Include your real geographical address so that they know you are
a real business. Include a map of your location. Include your photo if you wish so that potential clients know that they are
dealing with a real, live human being. Make it easy for them to contact you.

7. Do | have external links that keep people in my website?

It is a great idea to open any links found within your website in a new window. That way your visitors will return to your site
whenever they have finished browsing the external link.
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8. Do | have an online newsletter?

Here is another way by which you can create client loyalty. A regular communication with your clients and potential clients
will help you to position yourself as an expert in your associated industry. Make sure that you send it out regularly.

9. Do | have a Blog?

This is where you can really start to build some great ongoing content for your website and also allow you to receive input
and interaction from your clients. Include an RSS feed in here as well and use permalinks. By including a full artficle RSS feed,
you are allowing your readers to digest your content easier and will create loyal readers for years to come. By enabling
permalinks in your Blog it will make your url easier to understand for both search engines and your readers.

10. Do | promote my website?

Make sure that you promote your website everywhere you go. Include it in all your offline advertising. Add your url in your
Yellow Pages advertisement. Make sure your car signage includes it. Put it on your business cards, your flyers, your invoices,
your advertising cards, your staff clothing and in online directories. Put it everywhere and put it on everything as part of your
whole marketing strategy to drive more business to and through your website.

So how did you go? What was your score out of 10?

If you are not satisfied with your score, and need further assistance, make sure you go to www.oe-design.com and ask one of
our consultants to guide you towards a ten out of ten result.

Remember this — that if you want to have a website that is judged correctly, and that you can confidently say is a frue reflection
of your business on a day to day basis — then make sure you have these ten suggestions operational in your website as soon as
possible.
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3. Important Questions Before Redesigning Your Welbsite

In this ever changing world, a website design has a limited life, and it is for that reason that from time to time you may need to

go through the process of having your web design redesigned.

But before you embark upon this momentous and challenging event you need to first pause and think about the whole

process. Planning is essential if you are going to work closely with your web designer to create a smooth transition from what

you currently have as a design for your company to what you are about to create.

In his article ‘Things to ask before you redo your website’, Seth Godin provides a list of difficult and important questions you

have to answer before you spend a nickel with a web designer. Use these questions to guide you through the whole process.

It's a well known fact that if you can ask yourself better questions, you're going to come up with better answers — and in this

case a much better performing website.

What is the goal of the site? In other words, when it's working great, what specific outcomes will occur?

Who are we trying to please? If it's the boss, what does she wante Is impressing a certain kind of person important?
Which kind?

How many people on your team have to be involved? At what level?

Who are we trying to reach? Is it everyone? Our customers? A certain kind of prospect?
What are the sites that this group has demonstrated they enjoy interacting with?

Are we trying to close sales?

Are we tfelling a story?

Are we earning permission to follow up?
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* Are we hoping that people will watch or learn?

* Do we need people to spread the word using various social media tools?

* Are we building a tribe of people who will use the site to connect with each other?

* Do people find the site via word of mouthe Are they looking to answer a specific question?
* |sthere ongoing news and updates that need to be presented to people?

* s the site part of a larger suite of places online where people can find out about us, or is this our one sign post?
e |s that information high in bandwidth or just little bits of data?

e Do we want people to call us?

* How many times a month would we like people to come by? For how long?

e Who needs to update this site? How often?

* How often can we afford to overhaul this site?

* Doesshowing up in the search engines matter? If so, for what terms? At what cost? Will we be willing to compromise any
of the things above in order to achieve this goal?

* Will the site need to be universally accessible? Do issues of disability or language or browser come into it?
e How much money do we have to spend? How much time?

* And finally, Does the organization understand that ‘everything’ is not an option?

Source: http://sethgodin.typepad.com/
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4. Seeing Your Website Through Your Potential Client’s Microscope

What makes an effective website design?

My first simple answer to that question is: A website that effectively takes people through to the point of either doing a tfransaction

on your website or booking a consultation or even making an enquiry.

But the first thing that we need to do is to do our research in order to find out how your clients are finding you. Is it through the

search engines via keywords, through paid advertising, directories or even people linking to your website? Remember that it is

so important that your current ads and propositions contain benefit based headlines and phrases that communicate the best

possible outcome that the prospect will receive from visiting your website.

Put yourself in the position of your future client’s.

And then take a closer look at your website through the eyes of a prospective client. Put your website under the microscope.

Here are some key ‘microscopic’ questions to ask yourself as you do your microscopic analysis.

Does my homepage infroduce my business benefit upfront?

Does the rest of my website clearly communicate an offer that is bigger and better than any of my other competitors?
Is my design simple?

s it clear in presentation?

Am | captivated?

Am | motivated to stay in my site and investigate more deeply?

Does my website communicate the beautiful benefit of what | am selling and what it will do for me?
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e Does it address my needs, my wants, my problems, my challenges and my frustrations?
* Does my website provide a brief overview?

* Do | have client testimonials?

* Do | have arisk reversal or bonus offer?

* Does my design flow?

e Isitclear?

* Isit concise?

e Isit direct?

e Isitlogical?

* At any point can | skip the bulk of information and go directly to a point where | can request more information or
purchase or request information or request a call or consultation. So in brief does every page of my website have a call
to action or direct purchase link?

* Does the website have an irresistible offer?
* Have | found out what my market really wants and really needs?
*Have | provided them with the only option for its provision — from me?

The best way to then answer these questions is o make the immediate changes that need to be made to your website and
then see how many more enquiries/sales/consultations will now start to flow through and into your inbox.

Source: www.abrahams.com
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5. Some More Online WOW For Your Website

Find out about the benefit of Google Ads - Google AdWords have reinvigorated the online advertising world. Learning to use
this easy and inexpensive advertising option can add to your agency'’s offerings, refine your current services, and multiply your
existing efforts. Online advertising is definitely worth a second look!

www.oe-design.com/blog/the-benefits-of-google-adwords

Getinvolved with Social Media - Social media is becoming an extremely powerful tool for creating marketing leverage through
persuasive communication — whereby customers can share their insights, their perspectives, and their opinions. Customers
want to engage, and this media is providing them the perfect platform for that end. Small Business clients are demanding to
be heard in an ever-increasing manner.

www.oe-design.com/blog/small-business-social-media-optimisation

Discover the power of Search Engine Optimisation - These days SEO is a vital lead generation strategy for your website. If you've
invested into a website, you can’'t afford not to have your website optimized. What point is a website if no-one can ever find it?

www.oe-design.com/websites-search-engines.php

Be aware of what's really happening behind the scenes of your website by using Google Analytics - By studying analytics,
conversion rates, etc. we should be making constant changes to our designs to make even the smallest of improvements
(increasing a surfer’'s time on the site, whether they sign up for email lists, etc.). A small improvement a day adds up to a
monstrous improvement in a year.

www.oe-design.com/blog/in-a-constant-state-of-perpetual-beta
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Become a Blogger — whether you use words, pictures or videos — blogging is the medium that will make your website more
attractive to your readers and to search engines.

www.oe-design.com/blog/blogging-for-business
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6. A Final Word

Thank you for taking the time to read this e-Book, and if you need any assistance with any of the material found within this
e-Book, orrequire some more in-depth information or explanation, then feel free to contact us at OE Design - The Web Designers
by either emailing us at info@oe-design.com, calling 1300 736 764, or visiting our website at www.oe-design.com.
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